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e * When asked how confident you are, respond with a
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number, such as "80%" or "8 on a scale of 10." This will
prompt deeper reflection than a simple "quite sure.” It will
also allow for comparison.
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Why do you want to tell this particular story and not
another?
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tional details or actions can you add or alter to heighten .
the drama? You miaht consider: b 4 prefs
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Get Creative with over Question Everything...
7.3 Million References! Top PhD's, MBA's and Coaches
Words, Lyrics, Quotes, References, Images... Ask the tough questions
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P E WELCOME to the eXpertSystem Quickstart!
¥ TIPS ON CREATING A SESSION FROM A MODULE
Saved Terms store in session = You can change the size of this window to suit your working environment. Drag mem
& = Each Question Category of these Modules begin with a Content Statement explai

[E&l = Plan to cover just one category - or part of one category - per session. Your persgp
B = Not every guestion will be pertinent to every problem that you face. Be selective
B = So that all gquestions will make sense (be in sequence} on a printout, copy the m

¥ TIPS ON ADDRESSING THE QUESTIONS
& = Don't reject any response as too weak or inappropriate to record. Jot it down aniy
&l * When asked a Yes/No question, expound on the reasons for your answer with a : 2]
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Topic Text
Topx: Tmage Gt = Not every question will be pertinent to every problem that you
face. Be selective. Yet be aware that scanning "irrelevant” questions
may reveal new angles and trigger breakthrough ideas.
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Kick-up a Brainstorm with the new ThoughtOffice™ Creativity Suite from RichContent
Generate Ideas « Coach & Consult « Outline Processes * Write Ads « Storyboard Innovations
Do it all fast and effectively, with access to over 13,000 questions, 7,370,000 answers
Share, Print & Present your Ideas * Get Instant Inspiration * Build Your Brand!
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